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Does truth
Escape us?

Is it possible
Knowledge

UninformedConsent.org

14241 NE W-D Rd #154

Woodinville, WA 98072
Phone: 425.487.9628

info@uninformedconsent.org
Official sponsor of:
The WellingtonTimes.org
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WHO ARE WE?

We are a collection of citizens
who believe direct honest ethical
information sharing - through
education, openness and
outreach - empowers
communities and the consumer
public.

HOW?

We are concurrently developing
models to drive information from
point A to point B - for example:

@l Current events news delivery via
internet/IPOD/Public
Access/events

This would include:

W In depth education of issues
affecting quality of life

History/Archiving both live & old
Documentary/DVD

Investigative journalism

Quality video programming
Community Events:

@ Community Education

W Film Festival

@ Fund raising opportunities
W Support of local economy

Have intelligent conversations.
We deserve it. Everyone does...
Invest in making history a gif t for heirs

It you could

make a difference

WHO CAN?

= Schools

Internship, projects, fund
drives and community
involvement

B Film production
B Journalism

B Writers

B Photography
B Web Design

B Business

B Drama

B Set Design

fi= Businesses

Sponsorship, marketing,
exposure, scouting local talent

Project sponsorship
Membership drives

Internship opportunities
Community relationship building
Scouting personnel
Hosting/planning events

fi=|_ocal Government

Sponsorship, community
outreach, internship, positive
public relations

Project sponsorship
Membership drives

Internship opportunities
Community relationship building
Scouting personnel
Hosting/planning events
Broadcast opportunities

i=_ocal Organizations

Sponsorship, community
outreach, internship, positive
public relations

Project sponsorship
Membership & fund drives
Internship opportunities
Community relationship building
Scouting personnel
Hosting/planning events
Broadcast opportunities

= Citizens

Becoming an informed
consumer and audience by
watching their community

thrive and love one another

B Project sponsorship

B Membership drives

B Internship opportunities

B Community relationship building
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Scouting personnel
Hosting/planning events

Broadcast opportunities

Making history

W Results

On the job experience for resume
Showecasing talents for scouting
Pool of local talent/personnel
On-the-job experience

Positive marketing opportunities
Community presence

Positive community relations
Community presence

Community support/participation
Cost effective & holistic

® Goals achieved

A powerful consumer

An aware community

Balanced information ecosystem
A symbiotic circle

Cost effective & holistic
Community autonomy

Personal power — through
Purchasing dollar - which
Guides legislation

Public Safety




